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WHAT IS CRM? 
 CRM is a business strategy directed to understand, anticipate and respond to the needs of 

an enterprise's current and potential customers in order to grow the relationship value.  

 

 It is a Comprehensive approach which provides seamless integration of every area of 
business that touches the customer marketing, sales, customer services and field support 
through integration of people, process and technology. 

 

 The focus of CRM is on creating value for the customer and the company over the longer 
term. 

 

When customers value the customer service that they receive from suppliers, they are less 
likely to look to alternative suppliers for their needs. 





THE PURPOSE OF CRM 

• The Focus of CRM is on creating value for the customer and the 
company over the longer  term. 

 

• When Customers value the customer service that they receive 
from suppliers, they are less likely to look to alternative 
suppliers for their needs. 

 

• CRM enables organizations to gain 'competitive advantage' over 
competitors that supply similar products or services. 



SOFTWARE DEVELOPMENT AND SYSTEM 

INTEGRATION CAPABILITIES 

 Our development team is passionate about staying ahead of the technology curve and 

utilizing the latest tools. We are platform agnostic, meaning that we can work with 

virtually any technology stack, from .NET to MVC and everything in between.  

• Code Specialties: HTML 5, CSS, jquery, JavaScript, JSON, XML, Bootstrap, jTable,  

• Microsoft :- ASP.NET MVC, ASP. Net,  Web form, Web API, Web Services, C#, VB 

Desktop, Win 8/10, C,C++, Repository Pattern, Code First approach, Database 

First Approach 

• Databases: - SQL Server, Oracle, MySQL, Mongo DB 

• System Integrations: - Web UI / API 

• Android & IOS application Development 

 



POTENTIAL BENEFITS OF CRM 

 Improved Customer Relations 

 Increase Customer Revenues 

 Maximize up selling and cross selling 

 Better internal communication 

 Optimize Marketing 

 Increase the customer service efficiency.  

 Improved Profitability 

 Continuity 

 A contact point 

 Increase Personalized Service or one to 

one service 

 Time Saving 

 Improve Customer Knowledge 

 Responsive to customer needs 

 Improved Image of your company 

 

 



THREE PHASES OF CRM 

 Acquiring New Relationships 

 You acquire new customers by promoting your company’s product 

and service leadership. 

 Enhancing Existing Relationships 

 You enhance the relationship by encouraging excellence in cross-

selling and up-selling, thereby deepening and broadening the 

relationship. 

 Retaining Customer Relationships 

 Retention focuses on service adaptability – delivering not what the 

market wants but what customers want. 



ARIA TICKETING SYSTEM 

Complaint will be lodge by customers 

Ticket No. will be Generated 

Complaint will be allotted to Engineers 

Close/Escalate 
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Escalate to Support(Ist 
Level) 

Escalate to Technical 
officer (2nd Level) 

Escalate to Technical 
Head(3rd Level) 

Case will be escalated to the next level after every 24 Hrs. 



LOGIN SCREEN 



DASHBOARD 



ADD NEW COMPLAINT 



As caller will fill all the details of customer, complaint number will be generate in mentioned format. 

GENERATE TICKET NUMBER 



COMPLAINT REPORT 



Advantages of CRM 
• Enhances Better Customer Service  

• Facilitates discovery of new customers  

• Helps the sales team in closing deals faster 

• Enhances effective cross and up selling of products  

• Simplifies the sales and marketing processes 

• Makes call centres more efficient  

• Builds up on effective internal communication 

• Automation of Everyday Tasks 

• Greater efficiency for multiple teams 

• Improved Analytical Data and Reporting 
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